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GfK. Growth from Knowledge
The role of marketing research

In developing business in Moldova
Dr. Tomas Krasny; VEF Moldova, June 25, 2010
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Market Economy and Free Society Needs More

than Just Liguidation of
-
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CitizenCentri ¢ Soci ety 1 s the Founda

i . |3
Citizen = client of ;

companies

Citizen -Centric

AThe centre of advanced societ
must be (WO)MAN - citizen

Alf we accept this mantra we
define automatically also the
role of opinion and market
research

AThere is no real market
w/o empowered clients
A Companies need to base
their decisions on deep
understanding their

clients

Citizen = client of
politicians

Understanding
the Citizen

AThe same applies for
public sphe

ATools of research help to
understand the believes
wishes, dreams, needs
of citizens

AWhat they see, believe,
buye.

GfK
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Mission of the Research Company (an GfK Example)

GfK - Austria
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We help our clients to create new futures.
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Companies need to make decisions, and knowledge
IS the basis for decision-making. We help our
LI 1l clients to ask the right questions and to find the
right answers. We make the difference between
success and failure. 'ﬁ'@!!\;_
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In_ Central & Eastern Europe Fulfills GfK This Mission Since 1989

Our 1 500 Local Experts Support Both Domestic and Global Clients
We Are More Than Happy to Do So Also in Moldova
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The Role of Research is toSupport the Whole Product Cycle

From Basic Market Understanding, via Product Development up to
Advertising and Sales

\ GfK Roper Trends
GfK Consumer \, GfK Category Influentials
Experience GfK Ethnography
Explore, qualify, 00% GfK Shopper Insight
segment. GfK Consumer Journey
GfK SegMentor
GfK Navigator

GfK Loyalty Plus GfK EmoSensor

GfK KDA
GfK Mystery Shopping

GfK Customer
Management
Sell, service,
secure, manage
risks.

Products
and their value-

GfK Genius

GfK Concept Challenger
GfK Product Challenger
GfK Pack Challenger

GfK Brand Equity Innovation | GfK Price Challenger
GfK Target Positioning and Marketing - Develop, test | GfK Test Markets
GfK Ad*Vantage Multimedia Effectiveness ~ andrefine. / GfK Volumetric TESI
GfK BVT Target, measure, y GfK Volumetric Price
GfK ATS ~— adapt. T GfK Hilca Conjoint

GfK ConsumerScan

%ﬁt% ""dmi;ﬁndget\ng-@- GfK

"9ht cross media 2
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Some of the Research Outputs Are Basic
(Example: Share of Modern Trade Top 10in CEE)

1 Top 10 Bosnia&Herzegovina
Russia
Others

A

l 86% I

Slovakia

Poland

Ukraine

Hungary

Croatia Serbla ".,Bulgaria
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Source: GfK Consumer Trackina :Measure: value share (%): Period: 2009
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Some Outputs Have Even Predictive Power
(Example GfK-Indicator EURO Climate, Business CycleExpectations)
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GfK

Source: Consumer Survey for EU Commission, GfK Marktforschung (D)



